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Body Positivity in Students Instagram Template

Commercialization Plan

Elevator Pitch: My product is a kit and template to support school guidance counselors in

creating an Instagram account that will help their students feel confident. Adult users will gain

access to images, quotes, coping skills, and other helpful and engaging information for students

to use on a daily basis.
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Part 2: Executive Summary

There is a large problem with the way social media affects teenagers in a negative way,

especially when it comes to their body. This product is a template created for guidance

counselors so they can make an Instagram account for students who need a way to grow body

confidence. The template has ideas of what to post, when to post, an idea of what the name

should be, and how it should be set up. Students can follow this account to gain confidence in

themselves when they have been broken down by the effects of negativity and body stigmas

shown throughout social media. Along with the account, there will also be cards that counselors

can hand out to students that have quotes written on them. These cards are meant to bring in a

positive feeling and give students things that they can say to themselves. This product will be a

non-profit and will be funded through sponsorships, fundraisers and grants so students can access

these resources for free.

Part 3: Problem Summary and Proposed Solution

Social media has put distorted images of body goals right into the hands of

impressionable adolescents. This leads to self-esteem issues, body dismorphia, eating disorders,

depression, and suicide. More than 50% of underclassmen surveyed  admitted to being

negatively affected by images seen on their social media. Remaining in the comfortable platform

of Instagram, I propose a solution to counter these messages with overwhelming messages of

body positivity, created and maintained by a school counselor to make sure that the content can

be tailored to his or her unique population of adolescents. Counselors would receive a kit that

contained all that they need to know to create their own account, including content such as

coping skills, quotes on body positivity, things they can change in their everyday life that can

help improve their mentality, along with hidden things like the color of a post that can send

positive messages to a person's brain. After doing research, I saw that this problem affects

freshman and sophomore students more than seniors and juniors; over half of the underclassmen

at my school admit to being affected.

Part 4: Summarize the STEM Concepts and Principles Underlying the Overall Plan

My solution for this problem involves both technology and science. The technology

aspect would be the solution itself. I will be making a template for counselors in other schools to
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have access to. The template will be a guide to create an Instagram account to give out

information on foods, coping mechanisms, and other things to help gain confidence and to give

out positivity for teenagers. I will use digital and physical art to create the template. The final

template will be made on Canva, a graphic design website.

The science related part will be about what foods send positive messages to the brain,

what colors are considered positive or to help the design portion, and coping mechanisms to

bring a better outlook on one’s self image. For example, a color that brings positive energy is

pink. It brings a calm environment and strong positive energy into the environment. So, pink will

be used on the template for posts and other design principles.

There are other colors and foods that will be implemented throughout the template with

information on how it helps send positive thoughts and messages to the brain along with how it

can create a happier environment. Foods like apples and bananas stimulate chemicals that send

positive messages to the brain, so recipes and snack tips will be included. Designs and colors on

anything bring attention to things. Using these bright colors will stimulate the brain without

noticing, but it will also bring in more viewers. This way, the template will be able to catch the

attention of more people and will have an impact on more people with their body image and

confidence.

Part 5.  Commercialization Assessment of the Overall Plan

Problem: Teenagers and young adults are affected by social media in a negative way

when it comes to their body. They see comments on posts all over social media that are mean and

hateful towards a person's body. Nine times out of ten, the picture is of a body that looks similar

to the teenagers, so they’re affected even more because they read those comments and think

about themselves the way that people see those in the pictures. Teenagers need a way to feel

confident because I learned social media impacts teenagers mentally and physically by reading

negative comments on somebody’s body that looks similar to them. I know this is a problem

because I have experienced it myself. Going through it made me want to do something better for

the growing teenagers. I did interviews with students in my school ranging from ages fourteen

through eighteen. From the data I gathered, I noticed the younger age group (freshman and

sophomore) was affected the most. A lot of the answers I received talked about not eating,
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changing their body to look like the ‘socially acceptable’ body type, and changing the way they

dress because that was what was considered “prettier” or “better looking.”

Proposed Solution: I will be creating a template for an instagram account that can be used

by counselors in other school districts. This is to give access to teenagers from most age groups,

usually ages fourteen through eighteen. The information on the template will be a layout of how

the page will look. This will show the color scheme, the information that will be on each post,

the pictures that will be posted, and other information regarding coping mechanisms, the

importance of self care and foods that help with positive thoughts. Each post will include specific

colors to stimulate the brain in a positive way with information on what the color represents and

the messages it sends to the brain.

Target and Intended Users: I will be targeting students in high school. I want my solution

to be used by people ages fourteen through eighteen because they are most likely to be affected

by the negativity throughout social media. Teenagers can benefit from the template even if they

don’t think social media has a negative impact on them mentally. Since the product has

information about foods and other habits that help bring positive energy into someone’s everyday

life, it can help people who just want a little boost in that aspect even if the negativity is not

given from social media.

Competitors: There are similar Instagram accounts out there that can help people with

this type of thing but none of them are templates that are created and sent out to guidance

counselors in highschools. There is an Instagram account that focuses on plus-size women which

leaves out smaller bodies and males who may not feel confident in their own body. These

accounts include: theconfidencecorner (group of influencers on one account), alexlight_ldn

(influencer), meganjaynecrabby (influencer), and many others. All of these accounts and

influencers focus on specific body types or their own, but not on the younger age group or bodies

they look different from theirs.

Customer value proposition & competitive advantage: My product focuses on a certain

age group unlike other accounts that may focus on genders or anyone struggling with confidence.

I want to focus on students who struggle with confidence no matter what body type they have. I

will include all bodies and focus on the younger age group (teenagers) along with being able to

include those that may not feel like they get affected by the negativity.
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Principal revenue streams expected: My product will be non-profit but can make money

through sponsorships and organizations such as C.A.T.C.H, a student led mental health

organization that are in schools.

Principal startup and operating costs expected to be incurred: My template and kit

produced will cost around $15 per kit. Focussing on how many students and counselors will be

able to access this, I will look into grants for money so this product will be able to continuously

be accessed and have growth after time. With grants and loans, I will be able to create more kits

and develop more instagram posts for the templates.

Part 6: Science and Technology Proof of Concept

Body positivity is the hope that everyone deserves to be happy in their own body no

matter how society views different body types. Some goals of body positivity are challenging

how society views bodies, promoting the acceptance of one's body, helping each other, and

discussing the unrealistic ideas of body standards (Cherry, 2020). There are ways we can help

create body positivity in ourselves and others.

Instead of telling someone to ignore the stigma around our bodies, help them understand

their worth. There are things we can do for ourselves like self-care. This means to eat healthy,

motivate your mind, change your routine, and do hobbies to help the stimulation of the brain

create more positive messages. Along with these, you can also keep a list of the top ten things

you like about your physical appearance and continue to celebrate them (NEDA, 2021). On the

template, I will add things someone can do to help work towards a positive body image.

Teenagers and young adults need a way to feel confident in their own body because I

think societal standards cause it to be hard to. My solution is to create a template for school

counselors to have access to and share with their students. On this template, it will explain how

to create an Instagram account, an idea of a name they should use (i.e. schoolnamepositivity),

how they make posts, and what should be on the posts. Each post should have a load of colors, a

big and creative font, and should have an explanation of the image posted. The explanation

should include why the text above will help gain confidence in a person's body. Along with the

actual account there will be cards that have quotes on them that students can carry around to help

remind them of how important they are. Both the account and cards will be easily accessible

meaning students will have access to them no matter what. The cards can be handed out by their



6

counselor. The student will be able to download Instagram, create an account if they don’t

already have one, and search for the name of the account created by the counselor.

Figure 1.0 is a flowchart that shows how the counselors will be able to create and access their

Instagram account along with an example post.

Figure 2.0 is an example of one of the cards the counselor can hand out to students.
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